
Our mantra around here is “Proof Stories Matter,” because everyone has a 
story to tell. We can then see that, by sharing these stories, we are all more 
alike than different. We are all on this planet together, so isn’t it about time 
you learned a little more about your neighbors?

Vision: To reduce the strain global poverty has on allowing all the world’s 
citizens the opportunity to enjoy life on Earth.

Mission: Increase trade and commerce with developing nations in an 
unique environment facilitating the acceptance of cultures.

Core Values: Creativity, Entrepreneurship, Sustainability, Stewardship

Think of us as a proactive museum of change.

What are we up to?

Income disparity between the world’s rich and poor is ever widening. 
Poverty levels in developing countries hinder opportunities for personal 
growth. Nearly 3 billion people, more than a quarter of the world’s popula�
tion, makes due on 1�2 dollars a day.

By promoting the unique histories and skill sets of various global tribes 
and cultures, we hope to raise awareness and increase trade with those who 
need it the most.

Social Evidence works to foster long term relationships with social leaders 
from around the world who want to market their skills to advanced nations. 
By providing a steady revenue source we can help raise living standards so 
everyone can enjoy their time on this planet.

Our work is already under way in the beautiful town of Paete, Laguna a 
province of the Philippines. The local people have been sustaining a cen�
tury’s old tradition of fine wood working. They take immense pride in their 
work, and even the town name means chisel.

Social Evidence

Hello!
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